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Since 1967 Science to cultivate change

In January 2019, Bioversity International and the
International Center for Tropical Agriculture (CIAT)
joined forces globally through the Alliance of Bioversity
International and CIAT.

The two Centers have unified their operations

and governance structures through a partnership
agreement; however, they continue to hold separate
legal statuses.

The Alliance is not a legal entity. Bioversity
International and CIAT are separate legal entities, and
they will continue to operate as separate legal entities,
maintaining the status obtained with the respective
host governments. The Alliance’s name and logo are
currently used for branding purposes only, and not in
relation to the Alliance’s legal status.



Our vision

is a world where food and land systems
sustain the planet, drive prosperity, and
nourish people.

Our mission

is to deliver research-based solutions

that harness agricultural biodiversity and
sustainably transform food and land systems
to improve people’s lives in a climate crisis.



Our core values

The Alliance of Bioversity International and CIAT, as well as CGIAR, recognizes that operating according to the
highest ethical standards is a prerequisite to being able to deliver on our mission.

Curiosity Entrepreneurship Empowerment
We are open-minded, We adapt quickly We create the space
eager to learnand and tackle complex for people to thrive,
committed to growing. problems with succeed and reach
creativity. their full potential.

We act with honesty,
respect, and
responsibility.



The tone of Alliance communications

The tone of our communications is a direct expression of who we are as an organization. At the Alliance, our
brand goes beyond a name or a visual system: it is the sum of how we think, how we collaborate, and how we
engage with the world. In this context, tone is one of the most visible and consistent expressions of our identity.

Being mindful of tone is just as important as the content of our messages. Tone conveys intention, values, and
attitude, and has a direct impact on the trust, connection, and credibility we build. It is not an accessory element:
it is a strategic tool that brings together personality, language, and style, ensuring coherence across everything
we communicate, in every channel and touchpoint.

The Alliance’s tone reflects our essence: a purpose-driven scientific organization that works in partnership to
transform food and land systems. For this reason, our language must be clear, human, and accessible, without
losing the technical rigor that underpins our work. We communicate science—but above all, we communicate for
people.

Our tone is:
Approachable Clear and Scientifically Empathetic and Collaborative
and respectful accessible grounded impact-oriented and inclusive
because we work because we aim because our because our because we believe
with and for people, for knowledge to credibility is built work responds to in the power of
communities, and be understood and on evidence. real and urgent partnerships and

partners. used. challenges. diverse voices.
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Our simplified logo retains elements from both
individual Center logos (Bioversity International
and CIAT), thus honoring our history and
combined track record of more than 100 years,
but presenting the Alliance as one single
organization.

The semicircle lines using vibrant colors
represent the diversity of life and resources on
our planet. With novel partnerships, the Alliance
continues to generate evidence and mainstream
innovations to transform food and land systems
so that they sustain the planet, drive prosperity,
and nourish people in a climate crisis.
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The Barlow font was selected for its modern
aesthetic, which reinforces the values of innovation,
sustainability, and technological development.

Its sans-serif style, with clean forms and balanced
proportions, offers excellent readability, creating
a sense of accessibility and facilitating the
communication of scientific concepts.

Its extensive type family allows for the creation of
clear information hierarchies, which are essential
for presenting data, research, and publications
effectively.

Lorem ipsum dolor sit amet, « Regular
consectetur adipiscing elit. Fusce

at turpis eget leo semper dignissim

vel vel leo. Cras in blandit justo.
Maecenas mollis feugiat sagittis. In

vestibulum dapibus ligula, sit amet

dapibus mauris interdum non.

Barlow Family consist of over 12 different fonts - Condensed
ranging from thin, reqular, condensed, and black.

Here are examples of the common fonts from this

family that we recommend for professionally

laid-out communications materials.

PRIMARY FONT

Barlow Family

Reqular

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce at turpis eget leo
semper dignissim vel vel leo.

Italic

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce at turpis eget leo semper
dignissim vel vel leo.

Bold

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce at turpis eget leo
semper dignissim vel vel leo.

Condensed
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Fusce at turpis eget leo semper dignissim vel vel leo.

SECONDARY FONT

Calibri Family

Fonts from the Calibri family may be used in MS
Office (except ppts) and institutional emails.
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CGIAR LOGO APPLICATIONS

The Alliance logo, co-branded
with CGIAR, will be used on the
back covers of publications,

in the footers of web pages,

in social media pieces where
space allows, and where there
is no other CGIAR logo or logo
of a CGIAR Science Program or
Initiative in the same block, so
that it is not repeated.

On the covers or headers of
publications or digital platforms
or websites, prefer to use only
the Alliance logo.
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Il OUR WORK IN COLOMBIA

Driving science and innovation
for sustainable food systems

Through cutting-edge research and joint work with local, national and international partners, we generate evidence and
incorporate innovations to harness the country's agricultural biodiversity.

Colombia, with its wealth of natural resources and vast human talent, has great potential to achieve sustainable
agricultural development and strengthen the country's food security. The International Center for Tropical Agriculture
(CIAT), with a solid track record in research and technological innovation, has supported Colombia in addressing these

challenges.

More than 55 years of history
in the country

Since its founding in 1967, CIAT has collaborated closely
with Colombia with a shared conviction that agricultural
research is an important tool for generating new
technologies, methods and knowledge that contribute
to smallholder farmers’ ability to achieve more
eco-efficient production (competitive,
profitable, sustainable and resilient).

In addition to being CIAT host since its
inception, Colombia has provided
us with a solid platform and

offered us excellent human talent
to project our work to the rest of
Latin America, the Caribbean and
the world.

1 s of Januay , 2020, CAT and Biversiy ntematonal,two CGAR Cnters, through

as partof thel ew operating structure.

OUR WORK

I crop breeding, generating knowledge and
ayriculturaltechnologies to help improve producivity
and address the problem of malnutition.

In strengthening the capacities of smallholder farmers
to:adaptto climate change and variabilty.

I the forging partnerships to create sustainable value
chains based on inclusive business models.

In the design of collaborative production systems
that are environmentally, socially, and economically
sustainable.

Onthe use of Big Dataas a toolto cose performance
gaps and foster Innovation to modernize the national
technical assistance system in agriculture.
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DIGITAL VERSION
T

These versions will be

used where the size of the
application is very small and
makes it difficult to view it
optimally, such as the profile
on social networks.

COLOR

T & T &

Alliance Alianza

BLUE FOR ENGLISH GREEN FOR SPANISH



CLEARANCE AREA

The logo needs a safe area around it in order
to maintain its strong visual impact. The safe
area must be retained both when using the
logo alone and when using it with other logos.

MINIMUM SIZE

EXAMPLE:

" Alliance
Bioversity & CI

P &
" Alliance
Bioversity & CIAT

\L‘J’ CGIAR ) /ATI” %
SCALING FOR | ance\
\( IMPACT Bioversity & CIAT

Minimum print size 40 mm (4 cm) wide.
Minimum digital size 255 pixels wide.
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OUR BRAND NAME
I

After the full name of our organization has been
spelled out the first time it is mentioned, the
following shorter versions can be used:

ENGLISH

Full name

Alliance of Bioversity International and the International
Center for Tropical Agriculture (CIAT)

Shorter versions

Alliance of Bioversity International and CIAT
Alliance Bioversity & CIAT

Alliance

SPANISH

Full name

Alianza de Bioversity International y el Centro Internacional
de Agricultura Tropical (CIAT)

Shorter versions
Alianza de Bioversity International y el CIAT
Alianza Bioversity & CIAT

Alianza

FRENCH
Full name
Alliance de Bioversity International et le Centre
International pour 'Agriculture Tropicale (CIAT)

Shorter versions

Alliance de Bioversity International et le CIAT
Alliance Bioversity & CIAT

Alliance



PHOTOGRAPHS
T

Photographs must appeal to audiences

and raise interest in the message we want

to communicate; reflect our work and the
impact we achieve on the planet; foster
diversity in resources, races, and gender; and
capture the spirit of our organization.

The main themes will be landscapes, people
in action and details of the elements.
Photographs must have optimal quality in
terms of composition and size in pixels.

We do not recommend the use of photos of
minors, without having a written prior parental
consent.

CREDITS
-

All our publications must give proper photo
credits to the corresponding organization,
followed by a slash, the initial letter of the
photographer’s name and full surname, either
close to the photo or on the legal page.

Bioversity International /N. Pudasani
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For any questions, please contact: Alliance-Publishing_solutions@cgiar.org





